Marketing
Clubs in the (your District
name) District

YOU ARE NEVER A HERO IN
YOUR OWN HOMETOWN...

UNTIL THEY KNOW YOUR
STORIES!




Marketing 1s NOT...




Marketing IS Relationships

O




Putting Your Pilot pieces together...
©L
e Your step-by-step guide

e Also available at
www.pilotinternational.org




What is your Club Vision?
_____ O-

e Example: The Pilot Clubof _is
playing an essential and dynamic
role in contributing to the quality of
life for the citizensof _ and
surrounding areas. The members
and citizens of this area benetfit

. Our services and focus on
are designed to benetfit
children and adults.




Public Service Announcements

©
e The FCC no longer requires the media to
furnish an obligatory number of hours for

non-profit organizations

e What does this mean?

oThe club will need to establish a
relationship with the media they
wish to help promote their club




Getting the inside scoop...

Your new club public relations
director (who loves to talk with
..« people and make new friends)
now becomes the new best friend of the
receptionist who will give you the inside
scoop on who should receive your
information and the best time to meet
with him/her.




Make 1t Work...

e Convert inside scoop to gold...
e Best way to submit data?
e Organize your facts...

20 o s it Newsworthy?

X




“Good Stories”

@ ( & =
e Your stories can create trust:

oAbout your service projects and their
value

oWhat your club contributes toward the
quality of life in your hometown (project
Lifesaver, BrainMinders)

o Heartwarming stories that evolved from
your projects




Ad- hb 1S good

e Why is an ad-lib sheet good?

o Dead air on the radio is not a happy thing ...
when there is a 10 second or more space open...
an ad lib sheet can save the day for the on-air
personality

o Your ad-lib sheet can cover a variety of things:
brain facts; where your next presentation will be;
a short warm, fuzzy story, etc.




Inform and inspire with your PSAs

S e PSAs are available for
download on your Pilot
website

eThese PSAs can serve as
a template for your
announcements




Meet the Media

e The Pilot Club Club may want to
sponsor a “Meet the Media”
meeting and invite key personnel

e Encourage your local media to
attend because it is an opportunity
for the media to inform key
volunteers how to work with them to

meet community needs.




